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1.

Purpose of the report
We are proud to present Postery’s first sustainability report. This report
summarises the year 2021 from a sustainability perspective. The primary
purpose of this report is to offer more transparency to our customers and
our stakeholders. Even though we don’t need to report our sustainability
activities, we felt the need to start early in gathering data about our
suppliers, products, and other crucial parts of our sustainability strategy.
This report has been prepared by the Sustainability and Creative Team and
validated by our CEO and COO. No external party has validated this report
or been part of its creation. Postery takes full responsibility for the content
of this report.
If you have any questions about this report, don’t hesitate to contact us
at sustainability@postery.com.
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2.

Words from our CEO
Dear readers,
I’m excited for you to read Postery’s first Sustainability Report. This is
an important step, and for Postery to grow over time, we must become
sustainable in all areas of our business, from our environmental to
social impacts.
We began 2021 by hiring a Head of Sustainability to oversee the company’s
sustainability and transparency initiatives and make a strategic plan forward.
Our first initiative was to start our journey to become a B Corp company
by 2026, one of the highest sustainability standards affecting all areas of
businesses. We have a long way to go, but B Corp has given us a clear path.
We also started our official partnership with H&M in May 2021, one of the
global leaders in sustainable fashion, giving us a strong partner for Postery
to learn from in the journey ahead.
2021 was challenging as we experienced rapid growth due to COVID-19
restrictions while facing adversity in our supply chain. Our team had to
develop new strategies to meet our customers’ ever-increasing demand
for sustainable good-value products. To secure inventory and reduce our
supply chain, we initiated moving most frame manufacturing at the end of
2021 from Asia into the European Union. Today, more than 90% of products
are produced close to our warehouse, with our core product, posters, only a
few miles away, reducing many transportation miles between our warehouse
and suppliers.
Another significant development for Postery was to receive the FSC®
trademark in 2021. Our posters have been FSC® certified since the first
print, and now over 50% of our products, including frames, are FSC®
certified. We are proud to work with excellent partners. Since 2011, our
printing supplier has reduced its CO2 emissions by around 80%. The
remaining emissions they cannot avoid are compensated financially to the
United Nations initiative “Climate Neutral Now.” Hence, the factory has
been 100% climate-neutral since 2011. We will continue to work with FSC®
and our suppliers until we reach 100% FSC® certification for
eligible products.
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We are only at the beginning of our journey to become a sustainable
business, and we recognize there is much more to do. We believe
transparency is key. Today, almost all of our products have product
backgrounds available for customers before purchasing. Communicating
openly and honestly about our business alone does not improve
sustainability performance but creates accountability and comparability,
pushing us to improve.
I want to thank all colleagues and partners for their efforts over the past
year. We are excited to challenge existing solutions, find new ways to reduce
our climate impact and ensure our products are made under fair working
conditions.

Sebastian Johansson
Founder & CEO
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3.

Sustainability at Postery
At Postery, we are committed to having minimal impacts on the environment
while human rights and social principles are respected. However, we are
aware that our business operations affect the environment. Therefore, we
aim to take full responsibility for our actions to ensure our products are
made responsibly.
As a young company, we know we still have a lot to learn. To offer
responsible products to our consumers is at the core of Postery’s mission,
and we strive to implement a sustainability strategy from the very beginning.
For Postery, sustainability means “buy better, keep forever”. In other words,
we want to offer responsible products that consider the three pillars of
sustainability with the highest quality to keep the items for a long time. That
includes the whole supply chain of our products, from sourcing wood for
the frames to how the consumers take care of the products.

Postery’s mission
Our mission is to have a minimal impact on the environment while workers in
our supply chain are fairly paid and work under conditions that are aligned
with the different conventions of the ILO and the Universal Declaration of
Human Rights.
Postery’s mission is to increase transparency and traceability throughout
the entire supply chain. We are committed to disclosing every part of
our supply chain to everyone to show how and where our products are
produced and their journey to the consumers.
We are aware of the importance of offering sustainably made products
sourced from sustainable materials. For us, this means products that are
certified with highly recognised certificates, such as the FSC® certificate,
which aligns with our standard requirements.

POSTERY SUSTAINABILITY REPORT 2021

4

4.

2021 Highlights
2021 was a big year for Postery, where we accomplished many goals. Here
are a few highlights we are proud to share:
1. We received the FSC® trademark to promote our products correctly
We applied for the FSC® trademark to learn more about what it means
to have FSC® certified products and promote our products correctly.
At the end of 2021, we received the trademark. Read more about FSC®
on page 11.
2. We wrote our first Code of Conduct, who 86% of our suppliers
have signed
In 2021, we wrote and implemented the Postery Code of Conduct
that 86% of our suppliers have signed. This Code of Conduct was
implemented to ensure fair working conditions in our supply chain.
Read more about our Code of Conduct on page 22.
3. We added a new range of frames FSC® MIX certified
In November, we added a new range of premium wood frames with the
FSC®MIX certification. Read more about our materials on page 8.
4. We collected essential data about our main suppliers
We gathered information about our tier 1 suppliers to understand our
supply chain better. We also looked at the country of origin of our main
products. Read more about our suppliers on page 12.
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5.

Our ambitions
We aim to improve our environmental and social impact yearly as much as
possible. While no easy feat, we welcome this challenge. Therefore, we are
excited to list our nine fundament goals for the coming years.
1. Have 95% of our products with an FSC® certificate
Products made from wood make up the majority of Postery’s business,
so it is essential to obtain the FSC® certification as soon as possible.
Learn more about FSC® in the products section.
2. Calculate our CO2 emissions scope 1 and 2
Our aim for 2022 is to calculate and monitor our CO2 emissions to
create goals for reducing our environmental impact. We intend to start
calculating scopes 1 and 2 by the end of 2022. Scope 1 refers to direct
emissions Postery is responsible for, e.g. the fuel consumption of the
vehicles owned by Postery. Scope 2 refers to indirect emissions from
electricity or the heat we use at Postery, in our offices and warehouse.
By 2025, we also aspire to include scope 3, which consists of all other
indirect emissions from Postery’s activities. These emissions usually
make up the most significant share of a company’s emissions.
3. Trace back to tier 3 suppliers for our most common products
By 2023, we strive to know all our tier 2 and 3 suppliers for our frames
and prints. Currently, our tier 1 suppliers are mapped out under the
Suppliers section. Tier 1 suppliers produce directly for us, while tier 2
and tier 3 suppliers are involved further down the supply chain.
4. Implementation of a workforce, equality, and non-discrimination.
We continuously look for ways to improve our work environment to
ensure a healthy workforce, work-life balance, and non-discriminatory
and equal opportunities for all. We aim to establish a recruitment
process to ensure equal treatment and avoid potential discrimination.
We intend to have a set document explaining our entire recruitment
process from start to end. We also plan to implement an anonymous
assessment for employees to fill out every month to improve the
workplace.
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5. Work on the economic pillar of sustainability
In 2021, we mainly looked at sustainability’s environmental and social pillars. We
knowingly focused less on the equally important economic pillar. In 2022, our
objective is to review this pillar and create targeted initiatives.
6. Update our code of conduct to the living wage
In our code of conduct, suppliers are required to pay the minimum wage to
their employees. In 2022, we want to update that part to the living wage. We
are aware that, in some parts of the world, the minimum wage is not enough
to make a living. We want to ensure that all employees working for Postery or
producing goods for Postery can support themselves and their families.
7. Target specific Sustainable Development Goals (SDGs) and create goals for
these SDGs
The Sustainable Development Goals (SDGs) were adopted by the United
Nations in 2015 as a framework for companies and any other identities to
achieve a more sustainable future for all. There are 17 SDGs, all targeting
different parts of sustainability, such as ending poverty, hunger, discrimination
or achieving responsible consumption and production. In 2021, Postery did not
focus on any specific SDGs. By the end of 2022, we will have set clear targets
to achieve some of the most significant SDGs for Postery. We will start working
on SGD 12, which focuses on responsible consumption and production.
8. Move our production to Europe
By 2025, we would like all our production sites to be located in Europe. By
doing so, we will decrease our environmental impact on transport as our
warehouse is located in Sweden. Moreover, working conditions are more
regulated and monitored in Europe.
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6.

Our materials
We know the importance of using sustainable materials for our products.
We also know that we still have a journey ahead of us regarding this matter.
A journey we began in 2021 by increasing our FSC® certified range of
products. As wood is the primary raw material we use for our prints and
wooden frames, we consider the FSC® labels to be the most important for
us. We have included a short description of the primary materials we used in
2021. In 2022, we aim to examine additional materials, such as the ink used
for our prints.

Paper
All our posters are printed within one factory located only a few kilometres
from our warehouse. We use MultiDesign® paper, a high white premium
wood-free paper. This wood-free paper contains bleached wood pulp,
which prevents yellow lignin remains. In other words, the paper is sourced
from wood, but a part of the wood has been removed during the production
process, making this particular paper to be classed as wood-free.
The paper we use for all our prints is 240g/m2 in order to offer high quality
and durable print results. In addition, all our prints are FSC® MIX certified,
have the EU Ecolabel, the Nordic Swan Ecolabel, and are Elemental
Chlorine Free (ECF).
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Wood
In addition to using wood in the form of paper for our prints, we also have
a wide range of wooden frames in oak, white and black. This range is made
from wood that is yet to obtain a sustainable certification. We are currently
working on upgrading this range to FSC® MIX wood. At the end of 2021, we
introduced a new premium range of oak, white and black wooden frames,
which we are proud to be made from FSC® MIX wood.
Our regular wooden frames in black and white are made of pinewood, while
the oak ones are made of massive oak. The premium range of wooden
frames is made of pinewood with an oak veneer for the oak colour.

Aluminium
Our third range of frames is made of aluminium. Although aluminium is not
the most sustainable material, when molten, it can be recycled indefinitely;
its properties do not change.
In the near future, we seek to have sustainably certified aluminium
and better incentivise our customers on how to recycle and reuse their
aluminium frames to ensure they are used as long as possible or
recycled correctly.
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The Material Tool
The Postery Material Tool has been created to guide the Postery Creative
Team in the development process to reach our goal of working with
100% sustainable material in the near future. This guide will be updated
continuously when adding new product categories or when new, more
sustainable materials are accessible.
The Postery Material Tool is divided into sustainable and non-sustainable
materials. The sustainable material category is divided into two classes.
Class 1 refers to the materials we consider the most sustainable as they
are from either recycled or 100% sustainable certified materials. Class 2
refers to mixed components materials, with the most significant part being
sustainably certified.
The non-sustainable material category represents the material we want to
remove from our production in the near future as they are not sustainably
certified.

Sustainable Materials

Non Sustainable Materials

Class 1*

Class 2*

Non certified paper

FSC® 100%

FSC® MIX

Non certified wood

FSC® Recycled

PEFC Certified

Leather

PEFC Recycled
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Forest Stewardship Council® (FSC®)
The Forest Stewardship Council® (FSC®) is a global, not-for-profit
organisation that promotes responsible forest management worldwide.
FSC defines standards based on agreed principles for responsible
forest stewardship supported by environmental, social, and economic
stakeholders. FSC® helps take care of forests and the people and wildlife
that call them home. (To learn more, visit www.fsc.org)
Since most of our products are made from wood, having FSC® certified
products is crucial for us. Still, most importantly, by choosing your FSC®
certified products, customers support responsible management of the
world’s forests. So, in 2021, we were proud to say that we got the FSC®
trademark. The FSC® label means that materials used for our FSC®
certified products have been responsibly sourced.
There are three different FSC® labels. In 2021, 57% of our products were
FSC® MIX certified in terms of order value. FSC® MIX means that the
labelled products are made from materials of well-managed FSC®-certified
forests, recycled materials, and other controlled sources.
FSC® 100% means that wood has been harvested to benefit communities,
wildlife, and the environment. The third FSC® label is the FSC® recycled.
This label specifies that the forest-based material in a product is recycled.

57%

FSC® MIX certified
products in 2021
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7.

Our suppliers
In our willingness to become more transparent to our customers, we have
listed all suppliers we worked with during 2021. This list does not include the
brands we collaborated with during this time.
We are proud of all our suppliers and acknowledge their importance for
Postery. We keep an ongoing relationship with our suppliers, and when
possible, we visit the factories and meet with them. Unfortunately, due
to the widespread of COVID-19, factory visits were limited during 2021.
Nonetheless, we had physical or online meetings with our most essential
suppliers during that year to maintain good communication.
We have listed our suppliers from the largest (in terms of order value) to
the smallest. This list includes the suppliers we worked with in 2021, even
those representing less than 2% of our products. We have included a short
description of each supplier, what they manufacture for us and some
essential information.
Postery does not own any factories. The last supplier we have listed is our
packaging supplier (not included in our order value ranking).

Countries of production

35% Germany
28% China
20% Sweden
17% Estonia
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This map shows where our suppliers are
situated and where our products are made.

Rapla, Estonia
Göteborg, Sweden

Rheda-Wiedenbrück, Germany

Tianjin, China

Yiw Zhejiang, China
Huizhou, China
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Rheda-Wiedenbrück, Germany
Number of employees: 300
Employees working hours daily: 8
Employees’ annual vacation days: 30
Products: Premium wood frames, aluminium frames
Certificates: FSC®, ISO 5001, SMETA Audit / Sedex, Energy Management
Signed the Postery Code of Conduct: No
Last visit: Not visited due to COVID-19
Our premium wood frames and our aluminium frames were manufactured
in Rheda-Wiedenbrück, Germany. The supplier has been manufacturing
frames for over 35 years and specialises in aluminium frames which is why
we chose this supplier. The 30 000 square meters factory in Germany has
about 300 employees who work on manufacturing picture frames, moulding
and other products.
The supplier strives to offer the best quality by selecting excellent material
and having the highest quality standards when manufacturing their frames.
Therefore, their frames are included in our premium range. Not only
because they are made in Germany under strict quality standards but also
because they are FSC® MIX certified*. They also have an environmental
management system to monitor their environmental impact and act to
reduce their impact.
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Tianjin, China
Number of employees: 54 (30 women / 24 men)
Employees working hours daily: 8
Employees’ annual vacation days: 10
Products: Part of our regular range of wooden frames
Certificates: FSC®, BSCI
Signed the Postery Code of Conduct: Yes
Last visit: Not visited due to COVID-19
Our main supplier has three different factories, two in China and one
in Estonia. In addition, they have an office in Sweden, which makes the
communication smooth, and we can meet with them more often.
Because of the significant increase in sales in 2021, we ordered more frames
manufactured in China than expected. 53% of the frames from our regular
range of wooden frames were manufactured in China in terms of order
value. The remaining 47% was produced in Estonia. This factory has been
audited under the Business Social Compliance Initiative (BSCI) requirement
and has the certificate to ensure fair working conditions. They have signed
the Postery Code of Conduct as well.
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Göteborg, Sweden
Number of employees: 93 (19 women / 74 men)
Employees working hours daily: 8
Employees’ annual vacation days: 29
Products: Prints
Certificates: The Nordic Swan Ecolabel, FSC®, Climate Neutral Now,
ISO 9001:2015, ISO 14001:2015
Signed the Postery Code of Conduct: Yes
Last visit by Postery: May 2022
Our print supplier is a family business established in 1963 and located just
a few kilometres from our head office and warehouse. We have worked
with them since the birth of Postery. They strive to be at the forefront of
technology and are one of the leading printing companies in Northern
Europe. Moreover, they are one of Sweden’s most environmentally friendly
printing companies. All posters printed for Postery are FSC® MIX certified.
The supplier also has the Nordic Swan Ecolabel, a label showing their
commitment to reducing their environmental impact from the production
to the consumption of the goods. Since 2011, the supplier has reduced its
CO2 emissions by around 80%, even though its production doubled at the
same time. The remaining emissions they cannot avoid are compensated
financially to the United Nations program called “Climate change now!”,
making the supplier 100% climate-neutral since 2011.
They print all our posters, from the small sizes to the largest size.
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Rapla, Estonia
Number of employees: 65 (40 women / 25 men)
Employees working hours daily: 8
Employees’ annual vacation days: 28
Products: Part of our regular range of wooden frames, picture ledges
Certificates: FSC®, BSCI
Signed the Postery Code of Conduct: Yes
Last visit: March 2022
47% of our regular wooden frames were manufactured in Rapla, Estonia,
in 2021. Established in 1995, the supplier focuses on manufacturing picture
frames and has become an expert in this category. The supplier is working
on minimising their waste by making strategic choices in the material they
use and using recycled material when possible. For example, most of the
waste from the unused wood is used to heat the factory.
The factory has passed the BSCI audit, an initiative that ensures fair working
conditions in factories. They have the ISO 9001:2015, which is a stamp of
quality management. They also work with local communities by funding
charity projects.

POSTERY SUSTAINABILITY REPORT 2021

17

Yiw Zhejiang, China
Number of employees: 33 (13 women / 20 men)
Employees working hours daily: 8
Employees’ annual vacation days: 10
Products: Poster hangers
Certificates: N/A
Signed the Postery Code of Conduct: Yes
Last visit: Not visited due to COVID-19
In 2021, our poster hangers were made in Yiw Zhejiang, China. We have
worked with this supplier since 2019 and maintain excellent communication
with them. This supplier has manufactured different products, all with the
highest quality standards, since 2016.
In 2021, we placed two large orders for poster hangers to reduce our
environmental impact due to the long transport journey. In addition, we ship
our orders by train to limit even more our impact.
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Huizhou, China
Number of employees: 52 (30 women / 22 men)
Employees working hours daily: 8
Employees’ annual vacation days: 10
Products: Mat boards
Certificates: FSC®, ISO 9001:2015, SGS
Signed the Postery Code of Conduct: Yes
Last visit: Not visited due to COVID-19
Our supplier of mat boards is located in Huizhou, China and was founded in
1997. Their factory covers an area of about 8500 square meters where they
specify in cutting paper.
Our small mat boards are made from the paper from our larger formats to
reduce waste. Our mat boards are FSC® MIX certified. In 2021, we made
one large order to minimise our environmental impact from transport. The
matboards are transported by train to alter the environmental impact.
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Sweden
Number of employees: N/A
Employees working hours daily: 8
Employees’ annual vacation days: 25
Products: Packaging
Certificates: ISO 9001, 14001, 45001, 50001, 22000, FSC®
Signed the Postery Code of Conduct: Yes
Last visit: Not visited due to COVID-19
Our packaging supplier is a leader in providing sustainable packaging
solutions. All our packaging is produced in Sweden under a clear sustainable
strategy. In addition to measuring the impact of all packaging, the supplier
works on closing the loop through better design. They aim to manufacture
only reusable or recyclable packaging by 2030. We have been working with
them to reduce as much as possible our usage of packaging. This while
simultaneously doing our best for our products to arrive in good conditions
worldwide.
In 2021, all our packaging was FSC® certified except for the bags we used
when customers ordered only prints.
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Collaborations
We sell other brands’ products such as Moebe and all our homeware
brands. These suppliers are not listed above because our customers
can search on the brands’ respective websites to know more about their
sustainability work and other important information. Here is a list of the
suppliers we collaborated with in 2021:
Moebe
New Mags
Bloomingville
Society of Lifestyle
Meraki
Ester & Eric
House Doctor
Pols Potten
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8.

The Postery Code
of Conduct
To ensure our products are made under fair working conditions, we decided
to write our code of conduct – The Postery Code of Conduct – in 2021. In
2021, 86% of our suppliers signed The Postery Code of Conduct. In 2022, it
will be mandatory for all our suppliers to comply with this code of conduct.
Our code of conduct is based on the International Labour Organization
(ILO) conventions, the Universal Declaration of Human Rights, and the UN
Guiding Principles on Business and Human Rights. You can find our code of
conduct on our website.
The Postery Code of Conduct aims to define minimum sustainability
requirements that all business partners working with Postery must meet
and agree to. This code of conduct shows Postery’s commitment to strive
to be recognised as a sustainable, open and trusted company throughout
the whole supply chain of Postery’s products. This code of conduct sets
the basis for our approach when making decisions to achieve responsible
sourcing of our products.
The most significant social risks we have identified relate to working
conditions. We want to ensure that the factories we are buying from respect
fair working conditions such as having decent working hours, paying at least
the minimum wage, and having the right of freedom of association.
The Postery Code of Conduct has 11 principles to ensure fair working
conditions. Below is a summary of our principles.

86%

Suppliers signed our
Code of Conduct
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The Postery Code of Conduct
1. No child labour
We do not tolerate child labour in any production sites manufacturing
goods.
2. Employment is freely chosen
All employees manufacturing goods for Postery must have chosen their
work freely.
3. Legally binding employment relationship
All suppliers must ensure legally binding employment relationships with
their employees established under national law and industry standards.
4. Transparency
All suppliers must be transparent and be willing to share documents
related to the production of the goods, such as the employees’ working
hours and wages.
5. Decent working hours
Workers manufacturing products for us shall not work more than 48
hours per week and shall have at least one day off every seven days.
6. No discrimination
Postery does not tolerate suppliers discriminating during recruitment,
wage policy, admittance to training programs, employee promotion
policy, policies of employment termination, and retirement.
7. Fair remuneration
All suppliers must pay their employees at least the legal minimum wage
applicable to national and industry standards.
8. Freedom of association and the right to collective bargaining
All suppliers must let and recognise their employees to form, join or
not to join trade unions, bargain collectively, seek representation and
join workers’ councils per the national law, industry standards, and
international conventions.
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9. No corruption
Postery does not tolerate any supplier engaging in or endorsing any form
of corruption, directly or indirectly.
10. Health & Safety
All suppliers working for Postery must provide their employees with
a safe and hygienic working environment and promote the best
occupational health and safety practices according to the industry and
any specific hazards.
11. Managing environmental issues
All suppliers shall implement and maintain an environmental management
system to minimise environmental impacts. The supplier shall take
adequate measures to reduce negative effects on the environment. In
2022, we aim to have a written document to monitor this specific part
more precisely.
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9.

Our workspace
Postery’s head office
At Postery, employees are considered one of our most valuable assets.
Postery’s employees are at the core of the company’s future. The Postery
HQ is located in central Gothenburg, the second-largest city in Sweden.
Most functions of the business operate from there. From creating our prints
and marketing materials by our Art Directors, taking care of our customers
by the Customer Care team to supervising the supply chains. All while
incorporating sustainability into our everyday work and long-term goals.
Due to the COVID-19 situation in 2021, Postery adapted the workplace
according to Swedish regulations and carefully followed what the Swedish
authorities suggested to take all precautions. For example, we implemented
a calendar to allow only the safest amount of people at the office. If it was
not necessary to be at the office, it was recommended to work from home.
In 2021, we implemented the “Postery Office Stewardship” to encourage
employees to apply best practices for sustainability. This document aims to
show employees what practices to implement to reduce Postery’s impact on
the environment. This document states how to recycle at the Postery head
office, minimise water (such as not allowing single-use water bottles) and
paper use, and reduce energy consumption.
In addition, we have specific policies regarding travelling for business
purposes such as compensation for the CO2 emission and not being
allowed to travel by plane for a shorter distance than 500 km when possible.

64%

Female employees
at the HQ in 2021
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Postery’s warehouse
An indispensable part of Postery is our warehouse and the warehouse
team. All the employees working there are crucial for Postery’s success, and
without them, our customers would not receive their packages. Employees
at the warehouse are responsible for managing all the orders we receive
from our suppliers, such as frames and prints. This job requires great
attention as it must reflect what we have on our website.
Another essential part is packing and sending all orders we receive as
soon as possible to meet our customers’ expectations. All orders are also
carefully packed manually by our employees at the warehouse.
We are proud to have our warehouse located only a few kilometres from our
print supplier and HQ.

Postery’s office energy use
In April 2021, we moved to a new office located in central Gothenburg.
The energy used at our head office comes from renewable energy, more
precisely from hydropower. We implemented a few steps to ensure we do
not use electricity unnecessarily. For example, we have a central light switch
to turn off all lights when the last person leaves the office, ensuring that no
unnecessary lights are left on overnight.
In 2021, we monitored our electricity use which can be found below. In
2022, we want to start working on ways to reduce our energy use at the
head office and start calculating the energy use of our warehouse.
Energy use (kWh) at the Postery head office in 2021
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10.

This is only the beginning
From implementing our very own Code of Conduct to getting the FSC®
trademark, we are very proud of our accomplishments in 2021. Nonetheless,
we know it is only the beginning of our sustainability journey. We have
further goals to work toward and many challenges to deal with, but that is in
Postery’s ID, so we are not afraid of what the future will bring.
We have big plans to become more sustainable and to become even more
transparent with our customers. Our main goals are listed in this report,
but we also have smaller projects that we will share during 2022. We will
continuously update our website with new stories about our sustainability
journey. So, stay tuned to learn about our latest sustainability news.
Thank you for reading Postery’s first sustainability report. If you have any
questions, comments, or feedback, we are happy to answer you. Just email
us at sustainability@postery.com, and our Head of Sustainability will get in
touch with you.
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